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Target awareness among the young

Provide direction and co-ordination for
education and careers activity

Promote partner co-operation
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Search Education Resources
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Keyword

Press ctrl to select multiple items
Home Type Purpose Audience

About Sea Vision |Lesson Plan V| | Direct Curriculum Based (7-11) V| v

Facts & figures

Partners & friends
News Search Add your resource to this wehsite

Events

Working with schools

7 results | 2 pages Sort by relevance ort by date « Sort alphabetically
Education

Science & Technology in Action
Curriculum Related
Publications Science and Technology in Action contains nineteen lessons which illustrate...

Education resources

Flaces to visit

Contact us

Schools Marine Challenge
Curriculum Related
An opportunity for schools in the South West of England to take partin an ...

Maritime Enterprise Game
Curriculum Related
A learning resource for schools and colleges that effectively delivers the ...
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=Description:

event

mating your event

Sea Vision logo and
guidelines

working with schools

Education
*Price:
Fublicatiens -
- Windows Internet Explorer Posters Large square banners

Places to visit ST

Contact us “Address 1:

“Address 2:

“Town:
=County:

*Postcode:
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Crr—
Filter events
Location Submit
Natienwide v
Home

ot Sen Current Month - September 2008 » August | October »

(v Fecsafigures 1 Mon
Partners & friends
2 Tue
3 Wed » Merchant Navy Day

4 Thu » Marine Life Talks

o lege and 5 Fri » Seafood Fortnight

guidelines

rang with schosls 6 Sat * Great Yarmouth Maritime Festival

Education

7 Sun » Battle of the Atlantic Parade

Publications

Biages 8 Mon » Seafood Fortnight

S S Tue » Seafood Fortnight
10 Wed » Funchal 500 Tall Ships Regatta - Falmouth
11 Thu » Funchal 500 Tall Ships Regatta - Falmouth
12 Fri ¥ Liverpool Marina Qyster Festival

13 Sat » The Great River Race
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£40bn (€50BN)
turnover for maritime
sector
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copies
to date

ase-study based

Includes all maritime
courses in UK
colleges and
universities
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Link to specific key stages in
the curriculum

Signpost to careers, colleges
and Sea Vision



Categories
« Commercial — eg ships, oil rigs,
fishing vessels, ports and harbours

s g _ - =~ Leisure — eg sailing, surfing, beach
AT e e games, aquariums, diving
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A new series of Coast is in production for broadcast Summer 09.

If you have a great untold story for the new series of

Coast Coast please let us know by completing the form at the ‘ ‘ , ,
Homepage bottom of this page.
Coasttxparls [F TV programmes in Coast series 3

Archive b Shetland to Orkney b Berwick-upon-Tweed to
FAQs 3 rnemouth to Plymouth Aberdeen

} Southport to Whitehaven P Galway to Baltimore
(including the Isle of Man) b King's Lynn to Felixstowe
P Cardiff to 5t David's P Channel Islands to Dover

[5ec]
TWO

ast 3 - Series infol

expert views and discov
of with geology toolkit.

Use the numbered links to
view programme details Coast on BBC HD

0
|
|
|
|
|
|
|
|

BN UNLWN -

nition on t

. ro n
Meet your Coast experts: From Tt

P Neil Oliver

Walks in the UK
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» BBC Local walks b More walks

b Archive Look b

» FAQs
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“Maritime UK” — informal policy
representation across whole cluster



J Commercial cluster network at national
level on policy

- Exchanges on sectorallregional issues

1 Joint action when value - big picture only

] Informal network — not separate
organisation



. Organic bui -sector working

1 First projects — Marine Bill
— EU Green Paper
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“Maritime UK” — informal policy
representation across whole cluster

One Voice — policy and political, uniting
shipping, ports, and business services
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Forum for regular exchanges and joint
policy-making

Build greater political footprint

Increase effectiveness and co-ordinate
professional resources
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